
Show Buying Report
Nick Byma



Key Highlights

 Direct Savings: $6k  - $11k in savings per show

 Personalization: Offers tailored specifically to your sales 

and purchasing history

 Confidence: Over 16,000 

deals—ensuring you secure 

your most profitable inventory



Key Highlights

 Deals scored are:

 Power Buys – Historically, best deals offered

 Show Specials – Every day, good deals

 Early Ship Gift – Early shipping window (11/8/26)

 Inventory you’re purchasing anyway over the next 6 months

 Repurpose time to grow your business 

New products, networking, training, etc.



Considerations

 SKUs are carried, active, and selling

 Scored with current QOH, QOO, FOQ in mind

May already have a pallet in your store

 We shoot for 20 weeks of supply

 Scales ↑ ↓ based on Discount %, Saving per cube, etc.





Score Category

Easy Button – Your top-scoring easy-to-order deals:

 Your store carries at least 95% of the SKUs.

 Store Closeout = N for at least 95% of the SKUs.

 There is only one ship date.

 SKUs do not have a special order nor spike sales signature. 

 Deal cost, savings per cubic foot, and total cubic feet 

conditions are met.



Score Category

 Review – Great deals for your store, but need your review: 

 Multiple ship dates. Mango tries to pick the best date for your store, 

but you might want to spread the deal out or pick a different date.

 High cost, exceeding $3,000.

 Savings per cubic foot. These are great deals, but your store might 

not have room.

 Deals where you do not carry every SKU, or some SKUs in the deal 

are Store Closeout = Y.



Score Category

 Fill Shelf – Small deal quantities that should fit on your 

hook without causing back stock:

 SKUs with Shelf Capacity (Loc3) – Fills your shelf up to a 40-week 

supply without going over capacity.

 SKUs without Capacity (Loc3) – Crowdsourced capacities and 

small cube deals that should not create backstock.



Score Category

 Opportunity – New SKUs with good deals

 SKUs sell well in peer stores, but you do not (or have stopped) 

carrying the SKUs.



Mango Score

 Our way of bringing the best deals to the top

 Avg Weeks Supply 

 % Carried in Store

 Order Qty Savings

 All scored deals should be considered

 Sometimes the best deals are in Review

























Filter Sort



Call to Action

 Submit deals before the deadline – October 15

Get Early Ship Gift deals submitted ASAP

 Don’t sleep on REVIEW deals

 Be bold with your Show Buying Report

How else do we make our money? Buy low, sell high

 Questions?



support@mangoreport.com

www.mangoreport.com/sbr
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